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HOW TO WORK FOR NATIONAL GEOGRAPHIC: A COMPREHENSIVE GUIDE TO
LANDING YOUR DREAM JOB

For decades, National Geographic has been synonymous with exploration, breathtaking
photography, and groundbreaking storytelling. Whether you dream of documenting wildlife in the
Serengeti, writing about ancient civilizations, or managing digital media for a global audience, the
question of how to work for National Geographic is one that inspires countless professionals.
The organization, now part of the Walt Disney Company under National Geographic Partners, offers
far more than the iconic yellow-bordered magazine. From television networks and educational
resources to expeditions and digital content, there are diverse pathways to join this prestigious
brand. This guide provides a realistic, step-by-step approach to turning that aspiration into a career.

Understanding the National Geographic
Organization

Before mapping out your strategy, it is crucial to recognize that National Geographic is not a single
entity. It comprises the National Geographic Society (a nonprofit focused on science, exploration,
and education) and National Geographic Partners (the for-profit media arm). The Society funds
explorers, scientists, and educators, while the media side produces magazines, TV shows, books,
and digital content. Your pathway to working for National Geographic will depend heavily on
which side aligns with your skills and passions. The Society often hires grant managers, researchers,
and communications staff, while the media side needs journalists, video editors, designers, and
marketing specialists.

Types of Roles at National Geographic

To answer how to work for National Geographic effectively, you must first identify where you fit.
Here are the primary categories:

1. STORYTELLERS AND JOURNALISTS

This includes writers, photographers, videographers, podcasters, and digital editors. These roles are
highly competitive and often project-based or freelance. National Geographic is known for its long-

form, immersive journalism. A staff writer position is rare; most contributors are established
freelancers with deep expertise in a specific region or subject (e.g., oceanography, anthropology).

2. EXPLORERS AND SCIENTISTS

The National Geographic Society funds early-career and veteran explorers across disciplines like
biology, archaeology, geology, and cartography. If you are a researcher or educator, applying for a
grant or fellowship may be your entry point. This path requires a strong academic track record, a
compelling research proposal, and a commitment to public outreach.

3. BEHIND-THE-SCENES PROFESSIONALS

Many people overlook the operational roles that keep the organization running. These include
positions in marketing, human resources, finance, legal, information technology, and administration
at the headquarters in Washington, D.C., or at satellite offices. These jobs are posted on standard
corporate job boards and offer a more traditional application process.

4. TELEVISION AND FIiLM PRODUCTION

National Geographic’s cable channels produce documentaries, series, and specials. Production roles
include producers, researchers, camera operators, sound engineers, and post-production editors.
Many of these jobs are in Los Angeles or Washington, D.C., and often require experience in
documentary filmmaking or television.

5. EDUCATION AND CHILDREN’S MEDIA

National Geographic Education creates classroom resources, online learning tools, and children’s
books. Educators, curriculum designers, and writers can find roles here. The National Geographic
Learning division (part of Cengage) also produces educational materials for schools worldwide.

Essential Skills and Qualifications

Regardless of your target role, certain attributes are consistently valued when exploring how to
work for National Geographic:

* Deep Subject Matter Expertise: National Geographic prioritizes authority. A degree in
journalism, science, or the liberal arts helps, but proven expertise through published work,
fieldwork, or advanced degrees is often more important.
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e Storytelling Ability: Whether you are a scientist or a video editor, you must be able to
communicate compelling narratives. Demonstrating your ability to make complex topics
accessible to a broad audience is essential.

 Visual Literacy: Even non-photographers should understand composition, lighting, and the
power of imagery. National Geographic is a visual brand first and foremost.

e Adaptability and Resilience: Fieldwork can be unpredictable and physically demanding.
Being comfortable with travel, remote locations, and changing conditions is a huge plus.

e Technical Proficiency: Depending on the role, you may need skills in photo editing (Adobe
Lightroom, Photoshop), video editing (Premiere Pro, DaVinci Resolve), GIS mapping, or data
analysis. Keep your toolkit modern.

¢ Networking and Collaboration: Many opportunities come through referrals. Engaging with
the National Geographic community through events, social media, and professional
organizations can open doors.

How to Get Started: Proven Strategies

Now let’s break down actionable steps for how to work for National Geographic.

STEP 1: BUILD A STELLAR PORTFOLIO

Your portfolio is your ticket. For photographers, that means a curated collection of images that tell a
story. For writers, it is published clips in reputable magazines or newspapers. For filmmakers, it is
completed shorts or segments. Aim for work that demonstrates your unique perspective and ability
to tackle serious subjects with sensitivity. Consider starting your own blog, YouTube channel, or
Substack to showcase your style. National Geographic editors often scout for talent through smaller
publications and independent projects.

STEP 2: GAIN RELEVANT EXPERIENCE

Work for local newspapers, non-profits, or nature conservancies. Volunteer for scientific expeditions.
Take internships with media companies, museums, or environmental organizations. The more you
can show hands-on experience in exploration, science communication, or visual journalism, the
better. Many successful National Geographic contributors began as assistants or researchers on
other projects.

STEP 3: NETWORK THE RIGHT WAY

Attend events like the National Geographic Explorers Symposium, photography workshops, or
journalism conferences. Connect with current and former National Geographic staff on LinkedIn (but
be respectful and not pushy). Follow the careers of people you admire and learn from their paths. A
warm introduction from a trusted source significantly improves your chances.

STEP 4: APPLY FOR GRANTS AND FELLOWSHIPS

If you are a scientist or explorer, the National Geographic Society offers various funding
opportunities such as the Early Career Grant (for graduate students) or the Explorers at Large
program. These are highly competitive but can lead to long-term collaboration. Similarly, the
National Geographic Society Storytelling Fellowship supports journalists working on impactful
projects. Carefully read the eligibility criteria and tailor your proposal to align with the Society’s
mission of illuminating and protecting the wonder of our world.

STEP 5: PiTcH IDEAS (FOR FREELANCERS)

How to work for National Geographic as a freelancer often means pitching story ideas rather
than applying for a job. Study the magazine’s editorial style and the content on NatGeo’s website
and TV channels. Prepare a thoughtful, well-researched pitch that answers: Why this story? Why
now? Why you? Submit via the official submissions portal (usually found at natgeo.com/submit). Be
prepared for rejection and keep refining your approach. Many established contributors pitched
multiple times before getting a yes.

The Application Process for Staff Positions

For traditional employee roles, National Geographic posts openings on its careers page
(careers.natgeocommunications.com) and on major job boards like LinkedIn. The process typically
involves submitting a resume, cover letter, and portfolio samples. Interviews may be multiple
rounds, including portfolio reviews and case studies. Highlight your alignment with National
Geographic’s mission, not just your technical skills. Emphasize any experience with storytelling,
science communication, or cross-cultural collaboration.

Tips for Standing Out

1. Show, don’t tell. Instead of saying “l am a great photographer,” present a photo essay that
demonstrates your storytelling ability.

2. Be original. National Geographic values rare perspectives. If you have a unique cultural
background, lived experience, or access to an underexplored region, lean into it.

3. Embrace digital innovation. Today'’s storytelling includes interactive maps, 360-degree
video, and social media. Demonstrating comfort with emerging formats sets you apart.

4. Stay persistent and professional. The competition is fierce, and the hiring process can
take months. Keep improving your craft and maintain polite follow-ups.

5. Consider non-traditional entry points. Working for a partner organization (like the World
Wildlife Fund, a national park, or a university field station) can lead to collaborations with
National Geographic.
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Conclusion

Answering how to work for National Geographic requires patience, talent, and strategic effort.
There is no single formula, but the common thread among those who succeed is a genuine passion

for exploration and storytelling, coupled with relentless dedication to their craft. Whether you aim to
be a staff editor, a grant-funded scientist, or a freelance photographer, the journey begins with
building your expertise and sharing your unique view of the world. The yellow border isn’t just a
logo—it's a badge of distinction earned through hard work, curiosity, and respect for the planet and
its inhabitants. Start small, stay authentic, and let your work speak for itself. Your adventure awaits.



