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THE WALMART LOGO STYLE GUIDE: DESIGN, HISTORY AND BRAND APPLICATION

When you see that blue spark at the end of a wordmark, you instantly know where you are. The
Walmart logo is one of the most recognised retail symbols in the world, and the rules behind its use
are far more detailed than most people realise. Understanding the Walmart logo style guide is
essential for any designer, marketer, or business partner who works with the brand. This guide
ensures  consistency  across  thousands  of  locations,  digital  platforms,  and  printed  materials
worldwide. Whether you are creating store signage, designing a website, or producing marketing
collateral, adhering to these guidelines protects the integrity of one of the most valuable retail
brands on the planet.
The Walmart logo has undergone several transformations since the company's founding in 1962.
Each iteration reflected the company's growth and changing market position. However, the current
logo, introduced in 2008, represents a mature, customer-focused brand that values clarity and trust.
The Walmart logo style guide captures this philosophy in a set of precise rules that leave little
room for interpretation. This article explores every aspect of the style guide, from colour codes and
typography to spacing requirements and prohibited uses.

The Evolution of the Walmart Logo
Before diving into the current style guide, it helps to understand where the logo came from. The
very first Walmart logo was simple and straightforward. It used a basic sans-serif typeface with the
full company name "Wal-Mart" presented in a dark brown or black. The hyphen between "Wal" and
"Mart" was prominent, and the overall  look was functional rather than flashy. This logo served the
company well through its early years of rapid expansion across the American South and Midwest.
In 1981, Walmart introduced a new logo that marked a significant departure. The typeface became
more modern, and the company adopted a bold, all-caps look. The hyphen remained, but the logo
now included a star-shaped symbol that appeared between "Wal" and "Mart." This star would later
evolve into the spark symbol  that  defines the brand today.  The colour palette shifted to include a
deep brown alongside warm yellow and orange tones, giving the brand a friendly, approachable feel.
The most dramatic change came in 1992 when Walmart retired the hyphen and adopted a cleaner,
more contemporary look. The star was replaced with a simple geometric symbol, and the colour
scheme moved toward cooler tones. This logo maintained the basic structure that Walmart would
carry forward, but it still lacked the impact of the current design.
Finally, in 2008, Walmart unveiled the logo that is still in use today. The company dropped the
hyphen permanently,  introduced a custom typeface, and created the iconic spark symbol.  The
colour palette shifted to a vibrant blue, which research showed conveyed trust, stability, and value.
The Walmart logo style guide  was developed alongside this  new logo to ensure consistent
implementation across all touchpoints.

Core Elements of the Walmart Logo Style
Guide
The current Walmart logo style guide is built around several core elements that must always be
used together. Each element has specific rules governing its appearance, and none should be used
in isolation without proper authorisation.

THE SPARK SYMBOL

The spark is the most distinctive element of the Walmart brand. It appears as a series of six curved
lines  that  radiate  outward  from a  central  point,  resembling  a  burst  of  light  or  a  flower.  The  spark
represents the company's commitment to energy, innovation, and customer satisfaction. According
to the style guide, the spark should always appear in the brand's primary blue colour unless specific
exceptions apply. The spark has a precise geometry that must not be altered, stretched, or rotated.
The six lines have specific angles and lengths that create a balanced, harmonious shape.
The spark symbol can appear alone as a brand icon in certain contexts, such as social media
profiles, app icons, and favicon files. However, when used alone, the spark must always include the
correct amount of clear space around it. The Walmart logo style guide specifies a minimum clear
space equal to the height of the spark symbol itself. This prevents the spark from being crowded by
other design elements.

THE WORDMARK

Walmart uses a custom wordmark that spells out the company name in a unique typeface. The
wordmark is always presented in lowercase letters except for the initial "W," which is capitalised.
The typeface is a custom creation designed specifically for Walmart, and it is not available for public
use.  The letterforms are clean,  rounded,  and approachable,  with subtle  details  that  make the
wordmark instantly recognisable.
The wordmark and spark symbol are typically presented together as a single unit. The spark sits to
the right of the wordmark, separated by a small amount of space. The spark is aligned vertically with
the  centre  of  the  text.  This  exact  relationship  is  defined  in  the  style  guide  with  precise
measurements that must be followed. The spark should never appear to the left of the wordmark,
above it, below it, or in any other position.

COLOUR PALETTE

Colour is one of the most important elements of the Walmart logo style guide. The primary brand
colour is a specific shade of blue known as Walmart Blue. This colour has defined values across all
colour models to ensure consistency across different media.
For digital applications, Walmart Blue is represented as #007DC6 in hexadecimal format. In print,
the colour is defined as CMYK: C 100, M 43, Y 0, K 0. For screen applications that use RGB values,
the colour is R 0, G 125, B 198. These precise values must be used whenever the Walmart logo
appears.
The secondary colour palette includes a range of supporting colours, including a dark blue, a light

blue, and various neutral tones. These colours can be used for backgrounds, supporting graphics,
and other design elements, but they should never replace the primary blue in the logo itself. The
style guide also specifies a white version of the logo for use on dark backgrounds and a dark blue
version for special applications.

TYPOGRAPHY

Typography is another critical component of the Walmart logo style guide. While the logo uses a
custom typeface, the brand also specifies fonts for general use in marketing materials, documents,
and digital communications. The primary brand font is a custom typeface that shares characteristics
with the logo wordmark but includes a full character set for body text and headlines.
For situations where the custom font is not available, the style guide specifies a fallback font stack.
This  ensures  that  brand communications  maintain  a  consistent  look  even when the  preferred
typeface cannot be used. The fallback fonts are all widely available and share similar proportions
and characteristics with the custom font. The style guide also specifies minimum and maximum font
sizes, line spacing, and letter spacing to maintain readability and brand consistency.

Clear Space and Minimum Size
Requirements
One of the most frequently violated rules in any brand style guide is the clear space requirement.
The Walmart logo style guide  is very specific about how much empty space must surround the
logo at all times. This clear space ensures that the logo remains legible and impactful, even when
placed near other design elements, text, or images.
The  clear  space  is  defined  as  the  height  of  the  capital  "W"  in  the  Walmart  wordmark.  This
measurement applies to all sides of the logo, including the top, bottom, left, and right. No other
design elements, including text, images, or graphics, should intrude into this clear space. The only
exception is when the logo appears within a sponsored content placement or co-branding situation
that has been specifically approved by Walmart's brand team.
Minimum size  requirements  are  equally  important.  The  Walmart  logo style  guide  specifies  that
the logo must never appear smaller than a certain size to maintain legibility. For print applications,
the logo should never be smaller than 0.5 inches in width. For digital applications, the logo should
never be smaller than 50 pixels in width. These minimum sizes ensure that the spark symbol and
wordmark remain clearly visible and readable.
When the logo needs to appear at very small sizes, such as in a favicon or a social media avatar, the
spark symbol alone can be used. However, the spark symbol has its own minimum size requirement
of 16 pixels for digital applications. Below this size, the spark lines become indistinct, and the
symbol loses its visual impact.

Prohibited Uses and Common Mistakes
Every brand style guide includes a section on what not to do, and the Walmart logo style guide is
no exception. Understanding prohibited uses is just as important as knowing the correct usage rules.
Some of the most common mistakes include changing the logo colours, rotating the spark symbol,
and adding effects such as shadows, outlines, or gradients.
The  logo  must  never  be  presented  in  colours  other  than  those  specified  in  the  style  guide.  This
means no red Walmart logos, no green Walmart logos, and no black-and-white versions unless
specifically approved. The spark symbol must never be recoloured to match a specific campaign or
seasonal theme. The only acceptable colour variations are the primary blue version, the white
version for dark backgrounds, and the dark blue version for certain approved applications.
Proportion  distortion  is  another  common violation.  The  logo  must  always  maintain  its  original
proportions. It should never be stretched horizontally or vertically, and it should never be squished
or  expanded  to  fit  a  specific  space.  The  relationship  between  the  wordmark  and  the  spark  must
remain consistent, with the spark always appearing at the same size relative to the text.
Adding effects  to  the logo is  strictly  prohibited according to  the Walmart logo style guide.  This
includes  drop  shadows,  bevels,  embossing,  glows,  outlines,  and  any  other  decorative  effects.  The
logo should always appear as a clean, flat graphic without any modifications. This ensures that the
logo remains consistent across all applications and maintains its professional appearance.
Placing the logo on busy backgrounds is also discouraged. The logo works best on white, light grey,
or  other  neutral  backgrounds  that  provide  sufficient  contrast.  If  the  logo  must  appear  on  a
photographic or textured background, the white or dark blue version should be used, and the
background should be evaluated to ensure adequate contrast.

Digital and Print Application Guidelines
The  Walmart  logo  style  guide  includes  specific  requirements  for  different  media  types.  Digital
applications  such  as  websites,  social  media,  and  email  marketing  have  different  technical
requirements  than  print  applications  such  as  signage,  advertisements,  and  packaging.
Understanding  these  differences  is  essential  for  proper  logo  implementation.
For  digital  applications,  the  logo  should  always  be  provided  as  a  PNG  file  with  a  transparent
background. This allows the logo to be placed on any background colour without a white box
appearing  around  it.  SVG  files  are  also  acceptable  for  certain  applications  where  scalability  is
important.  The style guide specifies the exact  file formats and resolutions that  should be used for
different digital platforms.
For  print  applications,  the  logo  should  be  provided  as  an  EPS  or  PDF  file  in  vector  format.  This
ensures  that  the  logo  can  be  scaled  to  any  size  without  losing  quality.  The  style  guide  specifies
minimum resolution requirements of 300 DPI for all printed materials. Lower resolutions can result in
pixelation and a loss of brand quality.
Colour matching is particularly important for print applications. The Walmart logo style guide
specifies  Pantone  colour  values  for  the  primary  blue,  which  allows  printers  to  match  the  colour
precisely. The Pantone value for Walmart Blue is Pantone 2995 C. Printers should use this value to
ensure that the logo colour matches the official brand specification.
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Co-Branding and Partnership Guidelines
When Walmart partners with other brands, the logo usage becomes more complex. The Walmart
logo  style  guide  includes  specific  rules  for  co-branding  situations.  In  general,  the  Walmart  logo
should always appear in a position of equal prominence to the partner logo. Neither logo should
appear  larger  or  more  dominant  than  the  other  unless  the  partnership  agreement  specifies
otherwise.
Co-branded  materials  must  always  include  both  logos  with  their  respective  clear  space
requirements. The logos should be separated by a minimum amount of space, typically the width of
the spark symbol. A vertical or horizontal line can be used between the logos if desired, but this line
should be thin and neutral in colour.
The style guide also covers sponsored content, event signage, and cause-related marketing. Each of

these situations has specific rules about logo placement, size, and prominence. The guiding principle
is that the Walmart logo should always be used in a way that reflects positively on the brand and
maintains its professional image.

Digital Asset Management and File Access
Accessing  the  correct  logo  files  is  essential  for  compliance  with  the  Walmart  logo  style  guide.
Walmart  provides  approved  logo  files  through  its  brand  portal,  which  is  accessible  to  partners,
vendors,  and  employees  who  have  been  granted  access.  These  files  include  all  approved  colour
variations,  file  formats,  and  sizes.
It  is  important  to  always download fresh logo files  from the brand portal  rather  than copying logo
files  from  other  sources.  Files  obtained  from  third-party  sources  may  be  outdated,  incorrectly
formatted,  or  modified  in  ways  that


